
Jobs for DMI Majors
and others who get tech!



Getting a Job in Digital Media

• Many organizations need people who understand technology and can 
help them with both strategy and execution
• Potential areas:
• Social Media Manager/Editor
• Web Designer/Developer
• Product Manager
• Data Journalist
• UI/UX Designer

• But there are many jobs that have different titles that require skills in 
social media, analytics, coding, digital content, multimedia editing
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Recent DMI Grads

Digital Marketing Consultant at Motiv

Creative Hybrid at McGarrah Jessee

Application Developer at Accenture

Jacklyn Mann

Thomas Hodge

Danielle Molinar









Other recent grads

• We also have grads from our program (undergrad and grad) who work 
at Austin American Statesman/Gatehouse Media, Texas Tribune, HEB, 
Texas Restaurant Association and more!

• Sean Smith – frontend developer at de//space, Gatehouse Media

• Alyssa Vidales – multimedia producer at Austin American-Statesman

• Alexandra White – digital marketing specialist, Texas Restaurant 
Association

• Becky Larson – UX designer, USAA



Grads With More Experience

• Andrew Waldrup – senior product manager, mobile – HEB
• Jordan Viator Slabaugh - Senior Vice President, Digital Group Head –

Edelman
• Matt Slabaugh – Director, Texas Monthly General Store
• Ashley Hebler – frontend developer, Texas Tribune



Tips for getting a digital job
• Consider what area most interests you: coding, social media, multimedia, data
• Look across various job descriptions and titles to identify and focus on skills 
• Focus your communications on the job for which you are applying - resume, 

cover letter, interviews
• In discussion, focus on the needs of the organization first. If it is a social media 

job, then highlight that aspect of your skills. But if other topics come up, be sure 
to emphasize that you can also code, shoot and edit video, work with data, set up 
a Wordpress site, etc.
• Always be prepared with knowledge about the company. Have good questions to 

ask them. Be ready to provide constructive critique of their digital presence. 
Focus on strategy and big picture. And be able to answer the question "Why do 
you want to work here?"
• Network and have a strong online portfolio!


